
Creating a cheerful & exhilarating atmosphere, fashion designer 
Ansab Jahangir has launched a beautiful bridal collection with the 

name DIA featuring Ayeza Khan with her bridesmaids.
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The COVID-19 pandemic has led to a dramatic loss of human life 
worldwide and presents an unprecedented challenge to public 

health, food systems and the world of work. The economic and social 
disruption caused by the pandemic is devastating: tens of millions of 
people are falling into extreme poverty while the number of undernour-
ished people is increasing every day.

Strict and diligent regulations for protocols regarding the containment 
of the pandemic were only relaxed after Pakistan had successfully lim-
ited the number of cases reported. However, as the country resumed 
operations, and schools reopened recently, a resurgence seems to be 
around the corner. Officials reported 311 new cases—221 of which 
were in Karachi—thereby prompting the reinforcement of smart lock-
downs once again. Considering how the entirety of the European 
Union (EU) is experiencing a fierce second wave, it seems smart for 
the government to take strict precautionary steps to prevent such cir-
cumstances from taking a hold of Pakistan as well.

The aim of the provincial government of Sindh is to impose a ‘mini-
smart lockdown’ in the neighbourhoods of Manghopir and Samama 
City for two weeks during which all business activities, outside of es-
sentials, will be suspended, commute heavily constrained and strict 
codes of behaviour that prevent the transmission of the virus will be 
endorsed. Surely, this will mitigate some of the damage done and al-
low for the 60 percent rise in positive cases to depreciate. However, 
if we continue to see a steady rise in transmission, it is best to extend 
this lockdown and increase its application across the entire country 
once again—placing a particular focus on Islamabad and Gilgit-Bal-
tistan since they are second in line to experience a potential revival of 
the pandemic.

It is imperative for the government to act while assuming the worst 
possible scenario for the future so that we are spared the horrors of a 
second round of COVID-19. Not only would it entail that Pakistan has 
digressed from being a nation that responsibly and meticulously con-
trolled the virus but it would be a serious blow to the morale of indus-
tries, businesses and society at large. As such, proactive lockdowns, 
even if they are targeted towards neighbourhoods only, are welcomed 
because they will ensure that the aim to remain ahead of the pandemic 
is secured.

Curbing the Pandemic
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Puppetry Tradition
This is related to the last month’s cover story titled ‘The Art of Pup-

petry’. Puppetry is not only a means of entertainment but also a 
form of cultural and religious dissemination. Several traditional puppet 
genres in India mirror the country’s rich heritage in communal inclusivity, 
regional values and cultural plurality. Unfortunately, the tradition seems 
to be diminishing threatening its survival. A more realistic use of contem-
porary means and opportunities is actually the key to preserving this rich 
heritage.

Riaz Ahmed,
Karachi, Pakistan.

Powerful Song
‘Har Ghari Tayyar Kamran’ is a song which lives up to 

the spirit and zeal of the Defence and Martyrs Day 
celebrations. The anthem portrays the musical acumen of 
Pakistani music composer and producer Ali Hamza. He, 
along with his team, 
revived the 1980s 
classic and took it 
to new heights. The 
original gave a feel of 
the intense discipline 
within the armed forc-
es and that is what Ali 
Hamza has built on. 
Also, Ali Azmat, Ali Noor, Asim Azhar and Ali Hamza have 
provided the robustness required for this one-of-a-kind rock 
anthem. The lyrics of the anthem were written by Ali Hayat 
Rizvi. The song is now a powerful tribute to the precious and 
irreplaceable lives lost in defending the homeland.

Saman Naqvi,
Islamabad, Pakistan.

Sovereign Right
When President Recep Tayyip Erdogan talks of exercis-

ing his ‘sovereign right’ in turning the Hagia Sophia 
from a museum into a mosque, he is simply tackling an inter-

nal matter of Turkey. No other nation has any right to criticize 
him or demand an explanation for his actions. After all, the 
Turkish president doesn’t go around criticizing other nations 
for their actions of omission or commission..
Muhammad Hafeez
Karachi

Readers’ Thoughts

Cesspool
It is really unfortunate that a mega city like Karachi has been 

driven down to a point that its infrastructure has collapsed just 
because the monsoon season this year was more severe than in 
previous years. The whole city, from the poorest to the poshest, 
has been turned into a cesspool.

It is fortunate that the federal government has been awakened 
from its slumber and has asked for the assistance of the Paki-
stan Army to help restore the city to some normalcy.
Suleman Shah
Mirpur Sakro
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Who Said That!

“I’m still very much Kate.” 
– Kate Middleton, British royal.

“Winning takes care of everything.” 
- Tiger Woods, former Golf champion.

“I am not the first woman to multitask. I am not 
the first woman to work and have a baby – there 
are many women who have done this before.” 
– Jacinda Arden, Prime Minister of New 
Zealand.

I feel my career is all about being at the right 
place at the right time. – Shabana Azmi, 
Indian actress.

“Right now, we have a president who turns 
our tragedies into political weapons, Joe will 
be a president who turns our challenges into 
purpose.”
– Kamala Harris, U.S. Vice Presidential 
candidate.

In the battle between the heart and the mind, 
winners always listen to their hearts. – Rameez 
Raja, cricket commentator

Stop Animal 
Abuse
With the passage of time, foreign 

countries are developing with a 
great speed and gaining right knowl-
edge of spreading love. But to say the 
development of 
our country as 
being Muslim, 
we lack good 
relationship with 
the animals that 
have no power 
to express their 
feelings. People 
who beat 
animals have a sick mentality of finding 
pleasure in beating the animals. There are 
numerous people who keep pets in their 
homes just for the sake of providing them 
with love.

Adnan Maqsood,
Turbat, Pakistan.

Schools Re-open
As a parent, I’m quite disturbed by the 

decision of the Sindh government 
to reopen schools for lower secondary 
classes. On one hand, Sindh’s health 
minister has given a clear warning not 

to open schools while on the other hand 
Saeed Ghani has ignored the warning. In 
my opinion, this is not the right decision. 
Parents fear has proved right as the 
reopening of the schools have caused 
a hike in Covid-19 cases. The provincial 
government is requested not to ignore 
the warning given by the health minister 
and reconsider its decision to protect the 
health and lives of our children who are 
the future of Pakistan.

Mumraiz Khan,
Karachi, Pakistan.

My experience tells me the hard road is almost 
always the right road. – Shahid Khan, Pakistani 
entrepreneur

Price is what you pay. Value is what you get. 
– Warren Buffet, American entrepreneur
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Grapevine

WiSE HEaDS
When Maulana Fazlur Rehman and the other Opposition lot – Asif 

Zardari, Bilawal Bhutto, Nawaz Sharif, Shahbaz Sharif, Maryam 
Nawaz etc., - couldn’t find anything else to stay in the limelight, they 
thought of having an APC (All Parties Conference). They did not think 
much of putting their wise heads together and coming up with ideas 
about how to improve things in the country.

Boom to Doom
If his bat boomed once upon a time, why 

doesn’t Shahid Afridi boom in the inner 
corridors of the PCB these days? After all, 

Misbahul Haq has been given two hats 
(though without any good results). 

Yunus Khan, 
Waqar Yunus, 
Mushtaq 
Ahmed, etc., 
also wash their 
hands in the 
behti ganga 
these days. So 
what’s poor 
Boom Boom 
doing?

Cruelty On-sCreen
Ratings-hungry Nida Yasir thought it would be a good 

idea to invite 6-year-old rape victim Marwah’s parents 
to her show and probe them at length about the murder of 
their child. The mother sobbed and the father struggled to 
recall the sequence of events and narrate them on national 
television but Nida had her way. Where are the producers 
and directors of such shows?

ROLE MODEL
Mahira Khan is primarily an actress and if the relations 

between India and Pakistan hadn’t been bad, we 
would have lost her to the Indian film industry. Mahira Khan 
is also a role model for many in many areas, from modelling 
to mentoring and lecture-baazi. These days she has been 
seen riding a motorcycle. Which means it’s time for Pakistani 
girls to ride two-wheelers without fear.
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Newsbeat

‘Intezaar’ is a debut feature film 
by Sakina Samo as director and 

producer; the original screenplay 
is written by Bee Gul. The film was 
supposed to release on March 20 
but cinemas were shut down due 
to COVID 19. With things coming 
back to normal, the film recently 
had its world premiere at the 

Harlem International Film Festival in 
New York and online for the rest of 
the world.

The story of the film is about a 
family in waiting. Even in despair, 
they find reasons to celebrate 
life, to live on. The cast includes 
Samina Ahmed, Khalid Ahmed, Kaif 
Ghaznavi, Raza Ali Abid and Adnan 

Sakina Samo’s ‘Intezaar’ 

Netflix Deal
Prince Harry and Meghan Markel 

have signed a deal with Netflix. 
The Duke and Duchess of Sussex will 
be producing films and TV series for 
the streaming platform that will also 
include documentaries, features and 
children’s programming.

They say, “Our lives, both indepen-
dent of each other and as a couple, 
have allowed us to understand the 
power of the human spirit: of cour-
age, resilience, and the need for 
connection. Through our work with 
diverse communities and their envi-
ronments, to shining a light on people 
and causes around the world, our 
focus will be on creating content that 

informs and also gives hope.
As new parents, making inspirational 

family programming is also important to 
us, as is powerful storytelling through a 

Pakistani 
short film 

‘Bench’ has 
been selected 
for the first-
ever Cannes 
International 
Independent 
Film Festival.

Directed 
by Usman 
Mukhtar and 
written by Ali Mudar, the film 
explores the struggles faced by a 
couple played by Rubya Chaudhry 
and Usman Mukhtar.

The film won at the South Shore 
Film Festival in New York and was 

nominated before that in the best 
short film category at the Indepen-
dent Short Awards Festival in Los 
Angeles. The film is doing festival 
rounds at present. It will be shown 
in Pakistan soon.  

Pakistan’s ‘Bench’ 
Turkish actor Engin Altan Duzyatan 

(Ertugrul) is expected to tour Paki-
stan on a three-day visit in October. 
He will visit Islamabad, Lahore 
and Karachi. There are 
also reports that he would 
perform a ribbon-cutting 
ceremony of a newly 
built-mosque in Islam-
abad and also perform 
the ground-breaking of 
another mosque.

Earlier, Engin Altan 
fulfilled the wish of some ailing Pakistani children by 
meeting them through a virtual video link. He talked 
to Fizza, Sidra and Sohail in Karachi. The Make-A-
Wish Foundation has also gifted him a sword with 
the Kalima inscribed on it. 

Ertugrul Visit
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Newsbeat

‘Meharbaan’ Song
Usman Ali Raees, a singer from Islam-

abad, has released his first official 
song ‘Meharbaan’ featuring guitarist Has-
san Ali, who has composed and written 
the song. The concept revolves around 
the love of a man’s life who he feels is 
around him when in actuality, it’s all play-
ing out in his thoughts.

Usman began his music career in 
2013. He has been performing on several 
TV channels and singing on different 
platforms for years. He has also been 

to the UAE, China, Turkey and Russia, 
representing Pakistan through his singing 
skills.

The song ‘Meharbaan’ has been 
visualized and portrayed through a strong 
supporting video directed by Nouman 
Javaid. The lead role in the video has 
been performed by Usman himself, ac-
companied by one of the finest perform-
ers from the US, Gillian Rhodes. The 
music has been produced by Ahsan 
Pervaiz Mehdi. 

ILife Digital, a developer for 
innovative technologies, 

has announced the launch 
of MISA, a next-generation 
social family robot which 
will be available in the UAE 
from October.

The robot responds to its 
name ‘Hey Misa’. It is first-
of-its-kind addition to any 
household as it is uniquely 

designed to handle play/
teach children, handle daily 
schedules/tasks with ease, 
home automation and 
surveillance, support the 
elderly and more. The mul-
tilingual robot understands 
10 languages - French, 
English, Dutch, German, 
Italian, Portuguese, Span-
ish, Mandarin, Japanese 

and Korean.
MISA is equipped with a 

range of high-tech sensors, 
AI, 7inch IPS display and 
emotional intelligence that 
can easily learn, teach and 
interact with people. UAE 
residents can purchase 
MISA at an attractive launch 
price of AED 999 available 
at all major retailers.  

 ‘MISA’ to Hit Stores

Dhabi Group of Companies has announced the appointment of Tanveer Awan as 
its Chief Executive Officer.

Awan, former Managing Director of Alvarez & Marsal, brings more than 15 years of 
experience focused on turnarounds and transformations. He has successfully trans-
formed multiple businesses by improving their financial, commercial and operational 
performance. Prior to joining Dhabi Group, he worked with Alvarez & Marsal, Bain & 
Company and Schlumberger in GCC and Europe.

Awan earned a Master’s degree in Engineering from the Norwegian University of 
Science and Technology in Trondheim, Norway and an MBA from IMD in Lausanne, 

DHAbI Group
gets new CEo
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Newsbeat

Members of Korean music band BTS 
are all set to become billionaires 

after their label Big Hit Entertainment has 
offered them ordinary shares worth 64.6 
billion won (official South Korean cur-
rency). Individually the band members will 
receive shares valuing 9.23 won after the 
company opens its Initial Public Offering 
(IPO).

The shares are a gift to strengthen 
long-term partnership with major artists 
and boost morale, says the CEO of Big 

Hit, Bang Si-hyuk, who also happens to 
be the largest shareholder in the label.

87.7% and 97.4% of Big Hit’s rev-
enue in the first half of 2020 and 2019, 
respectively, came from BTS. The label, 
however, has concerns over the upcom-
ing military service the boys will have to 
render as per South Korea laws. 

BTS Billionaires
Actress Angelina Jolie extended support 

to some boys in England who had set 
up a stall to sell lemonade to collect dona-
tions for Yemen. She wrote 
a note and sent it to the 
boys along with a gener-
ous donation. She wrote, 
“Dear Ayaan and Mikaeel. 
Thank you for what you 
and your friends are do-
ing to help children 
in Yemen. I’m 
sorry I’m not able 
to buy lemonade 
from you but I’d 
still like to make a 
donation to your 
stand.” 

K-Electric has appointed Shan A. Ashary as 
its new Chairman. Ashary, who has been 

on the Board of Directors 
of the Company since 
2005 and represents the 
KES Power stake in KE, 
is the longest-serving 
member of the Board. 

As the new Chair-
man, his focus will be on 
operational excellence 
in the Company across 
its generation, transmis-
sion and distribution functions to ensure safe, 
reliable and uninterrupted power supply to 
customers. 

The Board of Directors is confident that 
Ashary, with his proven track record of accom-
plishments, will bring a wealth of knowledge 
and valuable experience to the position. The 
Board also looks forward to working closely with 
the committee formed on the directives of the 
Supreme Court to facilitate K-Electric’s service 
provision and investment approvals through a 
one-window solution.  

Jolie’s Support

New KE Chief

Actress Mehwish Hayat is reek-
ing with anger and wants to 

know why Karachi cannot have 
an infrastructure to cope with 
the rains in today’s age. She has 
demanded strict action against 
the people responsible. The 
urban-flooding and damage to 
the houses and economy have 
disturbed her.

She said in a Twitter message 
that her anger knew no bounds. 
She wanted to know why did a 
modern city like Karachi not have 
the infrastructure to cope with the 
rains? She wanted heads to roll. 

Mehwish Hayat has also said 
that Indian media are simply prac-

tising “gutter Journalism”. She has 
denied any relationship with the in-
famous Indian Dawood Ibrahim and 
has said she will not give credence 
to the unfounded accusation being 
made about her in Indian media but 
would continue to highlight Indian 
atrocities in Kashmir. 

Mehwish Angry
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Some actors are not scared of 
speaking their minds. Firdous 
Jamal has been criticized for this 

and so have been Mahira Khan and 
Imran Ashraf. Sadaf Kanwal has run into 
trouble on many occasions for being 
outspoken. She is said to have a rift with 
Mansha Pasha because she once said 
that Mansha could not act.

Noman Ijaz does not belittle fellow 
actors but has bold views. Saba Qamar 
also does not belittle others but is quite 

outspoken about her personal 
life. Ushna Shah often gets into 
trouble for her views. Hina Altaf 
has shared her personal heart-
breaking story more than once. 
Hira Mani talks about her life 
before and after marriage a lot. 
Bushra Ansari is confident and 
outspoken and uses sarcasm and 

humour to say what she wants. Hania Aamir is 
overflowing with confidence and sometimes says 
politically incorrect things. Veteran actor Sajid 
Hassan is also known to be outspoken and 
bold. He criticizes the system and whatever 
else he wants to talk about – quite openly.

Etisalat has announced that the all-new Sam-
sung Galaxy Note20 and Galaxy Note20 
Ultra are now available for customers in the 

UAE.

Developed with the new normal in mind to meet 
the needs of consumers and complement their 
dynamic lifestyles, the Galaxy Note20 and Galaxy 
Note20 Ultra are innovative devices that empower 
users to integrate all aspects related to work 
and play. Besides supporting users in their daily 
lives, the Galaxy Note20 and Galaxy Note20 Ultra 
features and capabilities will optimize time and 
maximize efficiency on every occasion, bringing 
new value to smartphone interactions and experi-
ences. 

Speaking Their Mind

New from Samsung 

Newsbeat

A Cheerful
Wedding

A Cheerful
Wedding
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F
ashion designer Ansab Jahangir has launched 
a beautiful bridal collection with the name DIA. 
Creating a cheerful & exhilarating atmosphere, 
DIA is a lovely celebration of a wedding filled 
with an abundance of joy where the feels com-

fortable in what she is choosing to wear on her big day.
Featuring Ayeza Khan as the stunning bride with 

bridesmaids Anila Murtaza, Sona Memon, Hiba Khan 
and Manal Tabani, the collection presents tremendous 
cultural allure. The exciting journey and zest of a memo-
rable celebration a happy bride dreams of is exception-
ally fulfilled through DIA which proposes a union that will 
last a lifetime.

With a wondrous array of colour, Jahangir’s collec-
tion promises an eternal bond with the utmost elegance 
and refined grace. DIA has an illustrious range in store 

Cover Story

A Cheerful
Wedding

A Cheerful
Wedding
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Cover Story

full of vibrancy which matches the 
festivities whether it is for a blissful 
Nikkah, subtle yet charming en-
gagement or a bright and cheerful 
mehendi. The collection covers all 
the aspects of what a bride-to-be 
would ideally desire!

Ansab Jahangir is a designer 
whose work emanates graceful 
femininity with an old world charm. 
Gota and gold thread work chadd-
ars, heavy surface embellishments 
on net and even modern screen 
prints feature in her work who loves 
bright colours and glaring textures 
as much as exquisite pastels. 
Jahangir has been indulged in her 
love for fashion for the last seven 
years and has formed a métier in 
the country’s fashion industry due 
to her unique and breathtaking 
clothing range that includes pret, 
formal wear and masterfully crafted 
bridals.

DIA by Ansab Jahangir celebrates a beautiful journey of a 
woman who dreams of a wedding full of zest accompanied by 
her friends and family celebrated in a fun spirit. The bride with 
her best bridesmaids captures the musings of a cheerful mar-
riage amidst spring blooms and whimsical greenery.

The label Ansab Jahangir continues to grow nationally and 
internationally. In Pakistan, the brand has a flagship store based 
in prime location in Karachi.
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Paris Welcome Arabs at 
Paris Fashion Week

Fashion weeks have 
looked somewhat 

different throughout this 
last year. With the heavy 
introduction of digital 
catwalk shows and 
many major design-
ers such as Lebanese 
couturier Zuhair Murad 
opting out of showcas-
ing their collections this 
year, it has been a time 
of change for the fashion 
industry. However, 
the Fédération de la 
Haute Couture et de 
la Mode will host an 
exclusive showroom 
and presentation 
of Arab designers 
during Paris fashion 
week in collabora-
tion with the Arab 
Fashion Council.

The initiative, titled 
‘Arabs in Paris’ aims 
to shine a spotlight on Arab designers 
and highlight them on an international 
level, with the purpose of connecting 
them to international media and buy-
ers. The project is in line with the Arab 
Fashion Council’s vision to build an 
Arab economy based on creativity and 
to promote the Arab talents on a global 
scale. This is the first strategic alliance 
project with the French counterparts.

The showroom dates are from 
September 30 until October 5 and will 
present the designers’ Spring/Sum-

mer 2021 collections. 
The list of designers 
featured in the show-
case includes Lebanese 
design duo Azzi & Osta, 
Lebanese womens-
wear label Ecaille, New 
York-based jewelry 
brand Saad Collection, 
the Jordanian ready-
to-wear label Mada’En, 
Esmod graduate Aboud 
Jammal, clothing store 
Emergency Room Bei-

rut, and footwear brand 
Pose Design, which 
is based in Lebanon’s 
capital.

Paris fashion week 
commences from Sep-
tember 28 hosting over 
15 live shows for major 
brands like Dior, Chanel 
and Louis Vuitton over 
the week, in addition to 
the many digital show-
cases.

Social Roundup
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mulAn

The legend of the 
Woman Soldier
By Mehr Jan

Even before Disney’s beloved 
1998 animated version of the 

brave and feisty ‘Mulan’ graced our 
screens, the legend of the woman 
who became a solider has changed 
and modified for the past 1500 
years. The iconic tale of a young 
Chinese woman who, in order to 
save her father’s life, joins the army 
disguised as a man, was first written 
in the sixth century, in ‘The Ballad of 
Mulan’. It was an ancient folk song, 
which became something of an 
ode to Chinese culture. Its heroine 
inspired people with her bravery, 
commitment and loyalty to her coun-
try and her family.

While there are various instances 
and moments where homage is 
paid to the very light-hearted 1998 
version, whose initial target audience 
was children, the Niki Caro-directed 
version takes on a more serious 
tone, akin to the classic tale. Despite 
showcasing the three traits which we 
find etched on her father’s sword, 
that is loyalty, bravery and truth, Mu-
lan refuses to join the Imperial Army 
when offered a respectable position, 
and goes back to her family. This 
decision refers to the original tale; 
in which she was actually promoted 
to a General’s position but always 
longed for a horse to take her back 
to her village. The film emphasizes 
her commitment to her family, as we 
see her being presented with a new 
sword with the same three virtues, 
with a new fourth one added to it: 
devotion to the family. This was her 
legend, her attempt to balance her 
strength with her priorities.

Completely ridding the new ver-
sion of the film of its two whimsical 
characters ‘Mushu’ and ‘Cri-kee’, 
and instead introducing a new 

guardian to the ancestors in the 
shape of a phoenix, which often ap-
pears when Mulan needs guidance 
and clarity, the latest version is much 
more faithful to the poem. It also de-
picts the historically accurate villains 
‘Rourans’, a nomadic tribe fighting 
for power, who are being led by the 
vengeful Bori Khan (played by Jason 
Scott Lee) and a witch Xianniang 
(played by Gong Li), who is ousted 
for showcasing and embracing her 
‘chi’ as a woman. This is prob-
ably the most eventful and riveting 
aspect of the movie, in which the 
audience sees compelling conversa-
tions between the two women on 
the meaning of mastering “chi” and 
being true to one’s power. Through 
their dialogue, Xianniang experiences 
a change of heart, as she witnesses 
Mulan’s heroism.

Actress ‘Liu Yifei’ blends into the 
role of the protagonist smoothly. 
Though the film doesn’t provide her 
much space for strong dialogue 
delivery, her expressions and physi-
cal presence depicts the perfect 
blend of femininity with revolt, which 
is a treat to watch (and those with 
a sharp eye can also spot Ming-Na 
Wen, the voice actress for Mulan, in 
a small cameo which pays a sweet 
tribute to her contribution to the 
original role). The same goes for the 
impersonation of the Emperor by the 
always-dynamic Jet Li.

It’s safe to say the cinematography 
is easy on the eyes, from the vibrant 
and culturally hyped depiction of a 
multi-story walled community, to the 
plethora of colorful traditional gar-
ments. Set on a production budget 
of $200 million, the film was shot at 
some of the most scenic locations 
in New Zealand and China. This 
includes the region of Xinjiang, which 
consists of a vast region of deserts 

and mountains, and part of the 
China-Pakistan Economic Corridor 
(CPEC).

The epic podium depicting the 
various stages to Mulan’s self-
discovery is synched with the soft 
musical tones, parts of which hark 
back to the original score. While we 
missed the familiar, more upbeat 
song and dance sequences, con-
sidering the tone of the film, it was 
appropriate to have left them out. 
Though viewers are in for a treat, for 
the end credits roll with a whole new 
number-sung by Christina Aguilera, 
20 years after her iconic rendition of 
‘Reflection’.

For those who absolutely fell in 
love with the fantasy version of the 
nineties, the live-action stands in 
contrast because focuses more on 
the original ballad. So much so that 
in one of the movie’s initial scenes, 
we see Mulan riding spiritedly along-
side two rabbits. Coming home, she 
excitedly declares that with the two 
rabbits running so fast, it’s hard to 
determine their genders. This is a 
direct reference to the sixth century-
song, which has the concluding lyr-
ics: They say the male rabbit likes to 
hop and leap, while the female rabbit 
prefers to sit still. But in times of 
danger, when two rabbits scurry by, 
who can tell male from female?” 
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The WAr WiTh GrAndPA

A Tale For All Ages
 By Ronak Kotecha

Based on a novel with the same 
name, ‘The War with Grandpa’ 

is about a little kid, who is upset 
that he is forced to move out of his 
room when his grandfather moves 
in with them. He declares a war 
on the grandpa to drive him out of 
the house, but the septuagenarian 
fights back. So who will win this 
war?

The Deckers are a regular happy 
American family with a house full 
of kids. Three to be precise - two 
daughters and one son. But Sally 
(Uma Thurman) is also a doting 
daughter herself, who cannot stand 
that her father Ed (Robert De Niro) 
lives alone, wallowing in his loneli-
ness, after her mother’s death. So 
one fine day, Sally lands up at his 
house and somehow drags him 
along to live with them – much to 
Ed’s resistance. The only problem 
is that Sally’s young son Peter 
(Oakes Fegley) has to move out 
of his room and live in the attic so 
that the grandpa can be accom-
modated. After some persuasion 
from her mother on how one need 
to sacrifice for the family, Peter 
gives up and reluctantly moves out 
of the room. But soon his friends 
at school exhort him to get back 
what is rightfully his. Peter declares 
a war on his grandpa, who instead 
of caving in, decides to play along 
and give it back to his grandson. 
Now, it’s the secret warrior versus 
the senior soldier. But make no 
mistake, even with a full-blown war, 
there’s no love lost between the 
two. There’s no place for hatred 
here. Director Tim Hill and his 
screenplay writers (Tom J. Astle and 
Matt Ember) keep it light and fluffy 
all throughout, never crossing the 

line into making this futile war 
seem anything more than a 
little kid’s stubbornness. Nei-
ther do they make it an overtly 
emotional tear jerker. Apart 
from a few homilies about how 
only fools and generals go to 
war, the film’s writing is rooted 
in silly gags. And while there 
is some fun to be had there, 
that’s also where the problem 
lies. A lot of it is just flat out 
silly and not truly funny to 
evoke many organic laughs. 
Barring a few odd LOL mo-
ments, there are mostly slap-
stick scenes where oldies are 
jumping, falling, flying around 
or worst still, inadvertently 
dropping their pants in front of 
their grown up children. And a 
lot of it is quite predictable too.

There’s also no dearth of the 
stereotypes. A school bully, who 
routinely acts like a jerk, but goes 
unchecked, until a bunch of old 
men teach him a lesson…by err 
literally, throwing him into the gar-
bage bin.

For such a seasoned actress, 
Uma Thurman comes across as 
surprisingly hammy with all sorts of 
loud expressions to portray Sally’s 
slightly skittish character. And it 
gets really over-the-top when she 
gets into the ‘Kill Bill’ mode and 
attacks her teenage daughter 
Mia’s (Laura Marano) young friend, 
thinking that he’s fooling around 
with her. This even as Mia always 
assures her, “nothing happened”. 
It’s also slightly discomforting to see 
Robert De Niro in such a physically 
demanding role at this age when he 
looks vulnerable and fragile. While it 
did not seem that he enjoyed play-
ing Ed, we can find comfort in the 
fact that he does give it back quite 

befittingly to Peter’s childish yet 
devilish pranks. Thankfully, he gets 
some much needed support from 
fellow veterans like Cheech Marin 
and Jane Seymour. Poppy Gagnon 
as the little Jennifer is the cut-
est little surprise package, whose 
sunshine innocence makes even 
the most banal scenes sparkle. Rob 
Riggle is all but wasted.

However, credit where it’s due, 
Oakes Fegley is indeed the best 
thing to have happened to this film. 
The little master does the heavy 
lifting with ease and lights up this 
otherwise inane home turf war 
film. It ends with a hint of a sequel, 
which is perhaps the only unpre-
dictable part.

Overall, ‘The War with Grandpa’ 
is no more than a bunch of gags 
put together in staged set pieces, 
but thankfully, it never pretends to 
be more than that either. Watch it 
for the collective innocence and the 
harmless buffoonery by people of 
all ages. 
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